e

edia. Com

Social Network and Web 2.0 Marketing
for

DESTINATIONS

Marketing to the GLBT Community

3333333333333333













Gay Business Report - Oct/Nov 2009

Invite Us On Your Next Destination Fam Trip

Let us show you first-hand how this can work for your destination

Seeing is believing, and there’s no better way to witness this style of
marketing in action than to see your own destination highlighted through
social network marketing. If your destination is conducting a group fam
trip in the coming months, or if you would like for us to come in and
experience a customized fam you've put together for our team, we’ll
work with you to send one of our staff out. He/she will blog, take photos
and shoot video clips, promoting your destination online using some of
the strategy and formula described above.

Specifically, we will do a series of blog postings during and within 30
days after tha fam trip about GLBT life in your destination. We will then
integrate some of the photos into that blog, as well as upload the photos
onto Facebook and Flickr, where they will be tagged as well as Twittered.
The Twittered photos on Flickr will have fully descriptive information
about both the photo and the destination (see example here and more
at www.PinkBananaMedia.com/photos/).

The video will be shot in a series of 5-10 second clips and put together
in a video montage similar to what can be seen at
www.PinkBananaMedia.com/video (this is video we’ve shot for personal
use and for clients, showing one unique technique we’ve employed for
creating a fun and informative video that is quickly and easily spread
online). The videos will be uploaded to both Facebook and YouTube, as
well as promoted from the blog.

Utilizing Twitterfeed, LinkedIn, Plaxo, Ning and other GLBT social net-
works, this coverage of your destination will be spread even further, and
will thus allow you to see exactly how this style of marketing can work for
you!

Call or e-mail us today - matt@pinkbananamedia.com / (323) 908-3653
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