Use our Company’s #1 Reach in online GLBT business-to-business social networking
and put it to work for you! Leverage our 15,000+ GLBT business e-mail list and our
strong website search engine optimization (SEO) techniques.

We create a Spotlight feature story on your business

This Spotlight is a professionally written feature story written about your business. It can be an Gay Market: Report 2008
overall description and can include case-study examples of work you've done in the GLBT commu-
nity, interviews with some of your clients and more. The finished product is a 2-page feature arti-
cle with photos and graphics that is featured in our monthly Gay Business Report and our annual
Gay Market Report. It is marketed as the lead feature article in our monthly PBM E-mail
Newsletter, reaching over 15,000+ GLBT business recipients.

The Spotlight is then let loose to do it’'s work

The Spotlight feature article about your business is then posted online, both from your website
and from ours. It is made available to other websites and publications free of charge, and it is
posted in our PBM Facebook Group, reposted on our MySpace profile, and is automatically set to
post in our GLBT Plaxo Business Group, FriendFeed.com, Twitter.com and our other automated
GLBT business-to-business touch points we have set up, including the LinkedIn.com GLBT group.

It is also reposted in our Ning.com social networking site we have set up for GLBT Business-to-
Business Social Networking, as well as added to Digg.com (social news sharing) and
Delicious.com (social bookmarking), which have also been integrated in online GLBT Business-to-
Business Social Networking.
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Lastly, this article is posted on our PBM Business Blog as well as GLBT Business-to-Business
Ning.com networks and CollectiveX.com group sites.

Optionally, we can pitch this story to websites and publications that are related to your specific
business, and we can integrate this story into a component of an online advertising buy for your
company, as well as work with individual blogs, websites and publications to receive your compa-
ny’s product sample and other promotional items and encourage original articles to be written by
them as well.
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Watching The Results

The steps above will 1) drive qualified customers to your website, 2) increase your website’s
search engine optimization, 3) maximize the results of your banner ad campaign, and 4) increase
the membership in your Facebook and other social networking groups, allowing you a qualified
Web 2.0 database from which to market to in the months ahead (similar to an e-mail list your
company may have compiled in the past, but in this case, an e-mail list on steroids!)

Interested? E-mail or call us for a quote today - matt@pinkbananamedia.com / (323) 908-3653




