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- Community Involvement

- Street Fairs

- GLAAD Media Awards

- PFLAG National Conference

- Public Relations
- Press Trips
- Support Marketing Efforts

The results were:
- Campaign ran on over 15 LGBT websites
- Campaign Splash Pages
- Major Publications including Advocate and Instinct Magazine
- Local Papers in NYC, Chicago, LA, SFO and Boston
- 6 Major Events
- MySpace and Facebook group and pages
- Major articles in main LGBT publications
- 5 million eyeballs
- 40,000 splash page visits
- 15,000 names /emails captured

So what'’s next for this “ahead of the curve” marketing campaign for GCI
Consultants and his British clients? For one thing, more dynamic and
interactice local perspectives, recruiting real people in various walks of
life to give a more personal and first-hand experience for traveling to
Britain and London. Expanding that same message into other parts of
the UK, and opening up the frontier in Germany, a huge travel market
with growth potential for London.

And whatever else this team is cooking up over the next few months, it
should be exciting for all of us to see as this group shows us what being
cutting edge in the world of GLBT marketing is all about!

Company Spotlight

Gay Consultants, Inc. (GCI)
Serge Gojkovich

1158 Hyde Park Avenue
Hyde Park, MA 02136
USA

Phone: +1 (617) 953-1701
Fax: +1 (801) 740-6590

E-mail: Serge@GCIMarketing.com
Web: www.GCIMarketing.com
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found at http://pinkbananamedia.ning.com.

This section is dedicated to reposting the highlights of postings and events from our Pink Banana Media NING.COM social networking business site,

Why is this site important? Because it provides a location for all of us to have an equal opportunity to network, meet and promote our respective
businesses online. Like the GLBT business sites found at CollectiveX.com, Plaxo Groups and LinkedIn.com Groups, being a member puts us all on
nearly equal footing with the site administrators, allowing us all to share information, meet one another and do some good old fashioned business
networking, but online and using the latest tools in the Web 2.0 and Social Networking world.

Tweet! Tweet!: LogoMotives is all a-Twitter

Until now I've avoided joining the Twitter bandwagon - primarily due to to
my addictive personality. Besides, between design and business forums,
online portfolios and social networking/media I'm online way too much
already. Well, those days are over.

Life of TVPolari

What a manic couple of days it has been. The new camera turned up for
TVPolari Travel channel, the only thing it does not do by the looks of it is
fly. Well thank god | have my little camera man that does all of that stuff.
Had a meeting with Gabbi from gabbiworld who are having a channel on
the TVPolari network, he or does one say “She” when talking about a
drag queen? | will have to ask gabbi when | next see Him/her J the chan-
nel goes live next week so watch out for that one, Gabbi is very funny
and a natural in front of the screen.

My New Radio Show - "It's All about the Money, Honey -

Mindset of the Wealthy"

With the LifeBeyondtheRatRace Radio Series being complete,
TUNE IN to my next weekly series on Air -

"It's all about the Money, Honey...Mindset of the Wealthy"
Tuesdays @ 11amPST -(718) 766-4172

http://www.blogtalkradio.com/Lisa-Molina

Gay-Villager... Connecting the Community!

Our community directory continues to grow and we have added some
International Categories, offering more resources for everyone. Regular
categories from arts & entertainment, gay marriage to travel & real
estate are growing as well!

Stop by and check out the new resources and see whats happening
under events! We are currently offering a summer promotion for 'fea-
tured' listings, 90 days regular $70 for $49.95.

http://www.gay-villager.com/community

PINK BANANA MEDIA members get discount

We would appreciate a credit in the text translated (fliers, postcards,
bookmarks, manifestos, manuals, etc.) or a link on your website. If your
document is under 10,000 words, we offer substantial translation and/or
proofreading discounts. Please email us your text and a link to your Pink
Banana Media profile at spanisheditingservices@gmail.com and we will
get back to you with a quote within 24 hours.

All postings found at:
http://pinkbananamedia.ning.com/profiles/blog/list
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Clip 19 (Tampa International Gay and Lesbian Film

Festival)

The Clip Film Festival (Tampa International Gay and Lesbian Film Festival)
is the 6th largest GLBT event of its kind in the US and was recently
named the 25th largest public event in Tampa Bay by the Tampa Bay
Business Journal. More than 50 films and as many shorts screen over 11
days in the historic Tampa Theatre (Tampa, FL) and at the Muvico
Baywalk Theatres (St Petersburg, FL)

Bright Lights, Big Business

A Celebration of Metro New York's LGBT Business Community

For one glittering night, members and supporters of NGLCCNY will gather
in the center of it all - Times Square - to raise a glass to the strength and
vibrancy of New York's thriving LGBT Business Community.

Please join us on this special evening as we toast the business owners,
entrepreneurs, professionals, visionaries, activists and corporate allies
that define the very spirit of diversity that makes New York the financial

capital of the world.

Drag Queen Bingo

The last sunday of every month, join our Diamond Princess - Wendy Dey
as she hosts "Drag Queen Bingo" to raise money for the kids of Camp
Kindle - kids affected by HIV/AIDS in the midwest. Everyone gets a prize
and bingo is free! Appetizers are also provided!

Digital Marketing Mixer

A Forum on Email, Search and Social Media, The all-new MarketingProfs
Digital Marketing Mixer will dissect every aspect of today's hottest digital
channels, and get to the absolute heart of what's working right now in
Email, Search and Social Media. Join us in October in Arizona to relax,
renew, to see digital media through new eyes, and to formulate a digital
marketing plan that fits your enterprise.

Manifesto Fridays

MANIFESTO is DEEP delicious HOUSE with Residents
David Harness (Super Soul Sundayz)

Cez (Friday Night Session)

Steve Madera (radioexplore.org)

All events found at::
http://pinkbananamedia.ning.com/events/event/listUpcoming
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TRENDSETTERS

Have a thirst for the newest
gadgets around?

Do you need to have the newest cell
phone before everyone else does?

Do upgrades make you
giddy to the bone?

Well then GayGadget is your
information highway to
absolute dialed-in gayness!

Latest Electronics, Mobiles,
Cameras, and MP3s from a
gay point of view.

”baggadget

www.GayGadget.com

Gay Consultants, Inc

Excellence
in reaching
your market.

GCl helps deliver your message to your target
audience in a cost-effective way. By working with
your dedicated marketing team and/or agency,
we focus on the niche, allowing your team to focus
on the bigger picture. We can also help keep your
messages top of mind with services like website
content management and content placement.

Our proven team looks forward to helping
your organization reach your niche marketing
goals just like we do for these clients:
Instinct Magazine, GayGadget, Visit Britain and
Visit London.

www.GayConsultants.com

www. GayBizReport.com
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The 2009

Gay Market
REPORT

Gay Market: Report, 2009

ICLTA

Matthew J. Skallerud

Available Now

Designed to both educate and guide you through the many opportunities available in the gay & lesbian marketplace today,
this guide includes information and resources on the following topics:

- Gay Market Highlights, including a summary on market research and statistics
- Gay & Lesbian Internet, including Social Networking

- Gay & Lesbian Natfional and Regional Print

- Gay & Lesbian E-Mail

- Gay & Lesbian Direct Mail

- Gay & Lesbian Event Marketing

- Gay & Lesbian Contextual, Text-based advertising

- Gay & Lesbian Radio

- Gay & Lesbian Online Video / Cable / Satellite

In addition, we have information about media and marketing opportunities within specific gay &
lesbian niches you may wish to learn more about, including:

- Categories such as Travel, Sports, Marriage and Business

- Themes such as Lesbian, Gay Men and Adult

- Ethnic Groups such as Latino, African-American, and Asian

- Age Groups such as Youth and Seniors

- Specialty Groups such as Bears, Circuit Parties and Country Western/Rural
- Regional opportunities in print and online

New in this edition is more detailed coverage on the following industries and regions:
- Automotive, Travel and Technology

- Dallos, Los Angeles, San Francisco, Toronto

- Canadian Market, UK Market

When online, find more information at www.GayMarketReport.com
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Automotive Advertising in the Gay Market
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Buying Power of Gay Men and Lesbians in 2008

by Witeck-Combs Communications
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Themes: Health / Marriage

continued from page 41
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New: Ing & Advertising Agancyl
“Dynamic Marketing for Diverse Consumers* Abort MistiD. Grahern, Proeklert.
s President of MDG Marketing Group, Misti Graham has created a niche.

ful
tlon gay and Her
orograms. bring s
e e wealth of
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Trends in 2009

In addition o the continued rse of
Hicheaffentd Intemet marketing via
Standard banner and ¢ mal advertsing.
the world of biogs and social networking
opportuniies are the hot new grow
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In order to accompiish these goal, theye compiled a
vast array of gay and lesbian speciic marketing and
advertising services which include:
‘Stategic Planning
~Project Management
it Research
Integrated Oniine Advertising
EMail Marketing
- prin Advertiing
Publc Relatlons
~Graphic Design

1 your company i looking fo buid brand awareness and

loyalty within the gay and lesbian demographic, then look

o furthe tran the garts o MDG Waritng
..Dynamic Marieting for Diverse Consumers.
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Gay and Lesbian
...: Social Networking ::..

Grq\’:
:: Marketing ::..

ARG e

wedia. com .... Advertising ::

... Community ::..

. including the site PinkBananaWorld.com
- #1 GLBT Content News Source (Aggregating from hundreds of sources)

- Profile Integration with MySpace, Facebook, Youtube and more.
- Profile sharing with friends, including personal GLBT Facebook-style feed

GLBT Marketing Services

Specialized Web 2.0 Marketing: Our company specializes in the more unique aspects of online marketing in 2008. Working closely with
your product or service, we can help promote your company to the online GLBT community utilizing such services as Facebook Pages,
IgoUgo.com and TripAdvisor.com Marketing, MySpace Pages, Blog Creation, YouTube Video and Flickr Photos, just to name a few.

RO0HPORE& =

Traditional Online Advertising: In addition, we can offer you the more traditonal Banner Advertising and E-Mail Marketing opportunities
to help promote your business to the online GLBT community. Working with our own web sites, as well as other web sites targeting the
GLBT community, we can help Match your product or service to the online GLBT community that is right for you, targeting by regions of
the world as well as themes including travel, sports and more.

Pink Banana Media | www.PinkBananaMedia.com
Matt@PinkBananaMedia.com
8205 Santa Monica Blvd. #1-167
West Hollywood, CA 90046-5912
Voice: 323.908.3653 | Fax: 253.295.0517

About The Editor:

Matthew Skallerud, President of Pink Banana Media and author of the Gay Market
Guide, began his career in the gay & lesbian marketplace when he founded
GayWired.com in May of 1995. He successfully led GayWired.com into one of the
premiere and dominant gay websites worldwide, translating that success to
LesbiaNation.com and QTMagazine.com (gay fravel site). In 2001, he expanded
this online reach by launching a company focused on both developing niche-ori-
ented welbsites for the gay & lesbian community and helping companies large and
small reach these gay & lesbian consumers through this expanded network of web-
sites, which included GayMonkey.com, GaySports.com, Navigaytion.com,
PrideParenting.com and GayBusinessWorld.com, just to name a few.

Having sold these sites, his focus is now on the latest in advertising and marketing utilizing social net-
works and failoring their opportunities to the GLBT community.

E-mail: matt@PinkBananaMedia.com

Phone: 323 908-3653





